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1 | Name of Syllabus C.C.IN PUBLIC RELATION
(411166)
2 | Max.Nos of Student 25 Students
3 | Duration 6 Month
4 | Type Part Time
5 | Nos Of Days / Week 6 Days
6 | Nos Of Hours /Days 4 Hrs
7 | Space Required Workshop = 400  Sq feet
ClassRoom = 200  Sq feet
TOTAL = 600 Sqfeet
8 | Entry Qualification Graduate
9 | Objective Of Syllabus/ The objective of this course is to appraise the students about
introduction the public relations and its importance, organization etc
10 | Employment Opportunity Job opportunities in non-govt organization, research
organization , as a PRO etc
11 | Teacher’s Qualification Diploma / Certificate holder in concern field.
12 | Training System Training System Per Week
Theory Practical Total
6 Hours 18 Hours 24 Hours
13 Exam. System
Sr.|Paper Code| Name of Subject |TH/PR|Hours| Max.| Min.
No MarksMarks
141116611 PRINCIPLES OF TH-1 |3hrs| 100 | 35
PUBLIC RELATIONS
2 | 41116612 | PUBLICRELATIONS | TH-|| |3 hrs | 100 | 35
AND INFORMATION
AND
COMMUNICATION
TECHNOLOGY
3141116621 PRINCIPLES OF PR-1 |3hrs| 100 | 50
PUBLIC RELATIONS
4 141116622 | PUBLICRELATIONS | PR-]| |3 hrs | 100 | 50
AND INFORMATION
AND
COMMUNICATION
TECHNOLOGY
Total 400 | 170




PRINCIPLES OF PUBLIC RELATIONS
THEORY - | AND PRACTICAL - 1

Introduction: Meaning - Nature and scope of Public Relations - Difference between publicity
and Public Relations - Difference between Public Relations and propaganda - Public Relations
and Network building.

Public Relation in Indian Environment: Changes in Social - Economic - Political and Cultural
Relations - Public Relations in Government - Non-government - Commercial and
Non-commercial Organisations.

Concept of Public in Public Relations: Organisation - communities - Target groups - Investors,
Suppliers - Distributors - consumers and publics of difference sectors.

Public Relations Department in Organisation: Public Relation Organisation - Role and
responsibilities - DAPR - Public Relation Education and Training - Techniques in Public
Relations.

Challenges in Public relations: Obstacles in Public Relation - Reforms in Public Relations -
Training to face Challenges in Public Relations.

PUBLIC RELATIONS IN GOVERNMENT

BLOCK I

Introduction: Need for Public Relations, Relationship of public servant with Public; Direct

contact of civil servant with public; Public Relation of District Collector with Public.
BLOCK 11

Public Relation Departments: Ministry of Information and Broad Casting (Centre), All India
Radio, News Service Division, Central Monitoring Services, External Services Division,
Audience Research unit Doordarshan, Press Information Bureau, Research Reference -

Training division.
BLOCK Il

Functions of Public Relation Departments: (Centre) Functions of Information and Public work

Department at state level — Electronic Media — Print Media.
BLOCK IV

Ethics and Public Relations: Themes and issues of Media Ethics — Libel, slander or invasion of

privacy — Ethical framework of Public Relation — Legal framework of Public Relation.



BLOCK YV

Public Relation Departments-I1: Publication Division, Central Board of film certification, Films
Division, Directorate of advertising and visual publicity. Directorate of field publicity, Song

and Drama division.
PUBLIC RELATIONS AND MASS MEDIA

BLOCK -I

Introduction: Nature - scope and Importance of Mass Communication — Media — as an effective
Communication tool.

BLOCK- 11

News agencies - PTI - Foreign News Agencies — Press Council — Mass media and public
opinion — Opinion survey - Opinion Polls, Election and mass media.

BLOCK- 111

Techniques in mass media; Publicity — Press Release — Advertising — Conferences — Visit —
Interviews — Video conferencing — Photographs — Exhibition — Trade fair.

BLOCK- IV

Types of media; Print media — Electronic media — Journalism — Online Journalism — Firm —
Changing Technology in Public Relations.

BLOCK-V

Tools and speech - direct mail - Techniques of Public Relations; Publicity - Advertising -
Personal contact public.



PUBLIC RELATION AND INFORMATION AND COMMUNICATION TECHNOLOGY
THEORY - Il AND PRACTICAL - I

BLOCK |

Introduction: Need and Importance of Communication in Public Relations - Role of Pubilic
Relation. Role of Information and Communication Technology - Public Relation and
Communication process — Direct Relation with Public.

BLOCK Il

Press Release — Basics — Writing for press release — In-house journals — News Letter — Press
Conference.

BLOCK I

Public Relation writing and Web Designs — Writing for Websites — Public Relation and
Internet — Web based challenges and Opportunities.

BLOCK IV

Public Relation Campaign — Need — Importance — Public Relation Tools for campaign —
Models of Public Relation Campaign — Issues in Organising and Implementing Public Relation
Campaign.

BLOCK YV

Online Communication — Purpose — Need — Importance — Trends — Social Networking.

EMERGING TRENDS IN PUBLIC RELATIONS

BLOCK - |

Role of Public Relation in Society - Public Relation Advertising - Public Relation and
Marketing - Media coverage and its implications to Public Relations.

BLOCK - 11

Emerging trends in Public Relation field - Creativity in Public Relation - Effective writing for
Public Relation.

BLOCK - 11l

Public sector Vs Private sector Public Relation - Corporate communications - Tools and
techniques - Corporate Social Responsibility and Public Relation.

BLOCK - IV

Event Management - Conception - Execution - Evaluation - Crisis Management - Role of Public
Relation in crisis management.



BLOCK -V

Barriers in ‘Public Relations: Blockades of Public Relations - Misuse of Public Relations -
Informal Public Relations - research in Public Relations.
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